BOOKING-AGENT;   PRODUCER

While at 1215 Broadway Charles Frohman estab-
lished another of his many innovations by getting out
what was probably the first stylographic press sheet.
This sheet, which contained news of the various attrac-
tions that Prohman booked, was sent to the leading
newspapers throughout the country and was the fore-
runner of the avalanche of press matter that to-day is
hurled at dramatic editors everywhere.

The booking business had now grown so extensively
that the office force was increased. First came Julius
Cahn, who assisted Randall with the booking. Al
Hayman took a desk in Frohman's office, which, because
of Hayman's extensive California enterprises, had a
virtual monopoly on all Western booking.

Now developed a curious episode. Charles, with his
devotion to big names, used the words "Daly's Theater
Building" on his letter-heads. This so infuriated Daly
that he sent a peremptory message to the landlord in-
sisting that Prohman vacate the building. Frohman
and Randall thereupon moved their offices up the block
to 1267 Broadway.

Charles Prohman made every possible capitalization
of this change. Among other things he issued a broad-
side, announcing the removal to new offices, and making
the following characteristic statement:

Our agency, we are pleased to state, has been
an established success from the wry start. We
now represent every important theater in the
United States and Canada, as an inspection of
our list will show, and we will always keep up
the high standard of attractions that have been

inl of which attracted a great
